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DYNAM JAPAN HOLDINGS Co., Ltd.

Holding company that specifies future business strategies
and provides management guidance

Pachinko Hall Business

DYNAM Co., Ltd.

Other Businesses

DYNAM Business Support Co., Ltd.

Erin International Co., Ltd.

Beijing G.E.O. Coffee Co., Ltd.

Rich-O Korea Co., Ltd.

As of 1 July 2013

Dynam Hong Kong Co., Ltd.

Cabin Plaza Co., Ltd.

Shinrainomori Co., Ltd.

Kanto Daido Selling Co., Ltd.
Game machine sales

Investment to the business in Asia

Company for mainly providing one-stop 
services including international transportation 
and so on in Ulan Bator, Mongolia
*The necessary procedures under Mongolian 
law currently being undertaken.

Company for roasting coffee beans 
based in Beijing, China

Company for selling LED monitors in 
Seoul, South Korea

Pachinko hall management (353 halls, the largest number in Japan)

Pachinko hall management (9 halls)

The general trading company of game 
machines (PB development, information 
provision, intermediation), advertising 
agency, real estate management and 
brokerage services of company housing, 
and outsourcing of operations related to 
the calculation of wages and accounting.

Business support to Shinrainomori 
Group companies
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living
in the community
Aiming to create local infrastructure
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�e DYNAM Group was listed on the Hong 
Kong Stock Exchange in August 2012. Going 
forward, we will continue to make every e�ort to be 
a business that is open to and valued by the commu-
nity. We are expanding the pachinko hall business 
in Japan and developing new business in Asia as we 
seek to grow as an enterprise.
We must never forget that earning the trust of our 
“partners in trust”–our customers, business part-
ners, shareholders, employees, �nancial institu-
tions, and managers–leads to pro�tability and 
sustainable growth for the company. We have pub-
lished this pamphlet to keep you up to date on 
DYNAM Group events over the past half year. I 
hope you will read it and learn more about us.
I would like to thank our stakeholders personally 
for all their support and cooperation so far. I hope 
your understanding and cooperation with the 
Group’s business will continue in the future.

The DYNAM Group’s Corpo-
rate Philosophy is “A centu-
rial commitment to building 
trust  and encouraging 
dreams”. We can pursue our 
business when we have 
earned the trust of our 
stakeholders. We hope to 
use this publication to con-
tinue communicating with 
o u r  s t a ke h o l d e rs  a n d  
strengthen our bonds with 
them.

Kohei Sato

DYNAM JAPAN HOLDINGS Co., Ltd.
Chief Executive O�cer, and DYNAM Co., Ltd.
President and Representative Director
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Reforming 
pachinko games 
to create truly enjoyable
and reliable popular 
entertainment 

�e DYNAM Group

V i s i o n DYNAM was founded in July 1967 under the name 
Sawa Shoji Co., Ltd. Its two halls in Katsushika Ward, in 
downtown Tokyo, were typical pachinko halls.
On our 20th anniversary in 1987, we changed our name 
to DYNAM, a combination of the words “dynamic” and 
“amusement.” Since then, we have consistently taken on 
challenges, aiming to o�er truly enjoyable and reliable 
popular entertainment all over Japan. In 1989, we 
ventured beyond the Kanto area and opened a hall in 
Shibata,  Niigata Prefecture.  New openings have 
continued since then. Today we have halls in 46 of 
Japan’ s prefectures—all but Okinawa.
DYNAM was the �rst in the pachinko industry to 
operate halls using a chain store management style. Our 
continuing quest has been to run halls at low cost 
w i t h o u t  c o m p r o m i s i n g  t h e  q u a l i t y  o f  s e r v i c e .  
�roughout the years, many people have enjoyed 
p l a y i n g  p a c h i n k o ,  e a r n i n g  i t  t h e  n a m e  “ k i n g  o f  
entertainment.” More recently, however, it has lost 
followers as a form of recreation that costs money to 
play. Since 2007, DYNAM began in earnest to operate 
special “1 Yen pachinko” halls, where people could play 
pachinko less expensively as more of a “time-consuming 
leisure”.

About
 the DYNAM Group Journal

August 2013
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With Japan’s falling birth rate and aging popula-
tion, businesses have to expand overseas in order 
to grow. DYNAM JAPAN HOLDINGS Co., 
Ltd. joined the Hong Kong Stock Exchange in 
August 2012, in part to pursue an expansion of 
business outside Japan.
While we do aim to grow our pachinko hall 

business in Japan, we are also gathering information 
through our a�liate in Hong Kong. Our purpose is 
to actively explore and launch 
new businesses in fast-growing 
parts of Asia. Such businesses 
would have synergy with our 
pachinko hall business.

S i x  F e a t u r e s

�e  D Y N A M  G r o u p  G o i n g  F o r w a r d

Industry leader 
in depth of sta�

�e DYNAM Group started hiring university 
graduates in 1989. For roughly 23 years, we have 
hired and trained 200-300 such graduates every 
year. We have two training facilities in Japan. At 
each, 300 employees at a time can take multi-day 
training courses that include overnight stays. �is is 
unique to the pachinko 
industry. Employees 
with college degrees 
are working in supervi-
sory positions at halls 
all over Japan.

An advantage in industry
consolidation

�e top 10 pachinko hall operators in Japan 
account for only 8.7% of all pachinko halls. �e 
DYNAM Group oversees 2.73% of the total. �e 
industry is still extremely unconsolidated. One 
reason is that no pachinko hall operators have 
been listed on a stock exchange in the past. It is 
clear that the emergence of listed companies 
encourages consolidation. In that sense, the 
DYNAM Group is in an advantageous position.

�e business approach most closely
resembling the government’s vision
of the pachinko industry’s future

1

3 4

2

5 6

�e National Police Agency, which oversees the 
pachinko industry for the government, has a 
policy of encouraging participation in pachinko as 
a time-consuming leisure activity. In keeping with 
this policy, the pachinko industry introduced 
low-cost playing halls in 2008. As of late Decem-
ber 2012, the proportion of machines designed 
for low-cost games was about 36.6% across the 
industry as a whole, but the �gure was already 
60.1% for DYNAM at that time. �is shows that 
DYNAM is taking the lead in creating a business 
model for the future.

�e most 
creditworthy business  
in the pachinko industry

�e DYNAM Group has never once considered 
evading its tax responsibilities since it started 
doing business. We strive to pay all the taxes we 
owe, and to retain any remaining revenue inter-
nally. For that reason, we have a strong reputation 
for creditworthiness among �nancial institutions. 
Currently, Mizuho Bank, Ltd. and Sumitomo 
Mitsui Banking Corporation own shares of 
DYNAM JAPAN HOLDINGS. Moreover, the 
Group as a whole has a commitment line of 40 
billion yen.

Ongoing pursuit of 
low-cost operations

DYNAM tries harder than any other business 
to operate our halls at a low cost. Our one-of-
a-kind system encompasses 1) distribution cen-
ters, 2) a machine control system, and 3) online 
auctions to sell machines. Our implementation 
of the Rakuraku Pachinko System (Personal 
System)*1 for saving labor at halls is the most 
advanced in the industry.

A system of thorough internal
control

W e  b e l i e v e  t h a t ,  o f  a l l  c o m p a n i e s  i n  t h e  
pachinko industry, we have the most thorough 
system for checking that our halls are obeying 
t h e  l a w  a n d  a c t i n g  a c c o r d i n g  t o  t h e  r u l e s .  
About 80 employees working in our legal ,  
auditing, and risk management departments 
conduct checks on our halls. None of our com-
petitors has such an extensive system.

1,000 halls during the year ended 31 March 2023In Japan

�e DYNAM Group is opening halls around 
Japan by operating them using chain store man-
agement. Growth has been steady, surpassing 350 
halls today. Looking forward, we are opening 40 
or more halls annually. We are stepping up the 
pace of openings nationwide as we aim for 1,000 
halls and a 10% market share in the year ended 31 
March 2023.

Business development in AsiaOutside Japan

*1 See page 11 for details.

Outlook for the DYNAM Group
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�e �nancial results of DYNAM JAPAN HOLDINGS Co., Ltd. for the �scal year ended March 2013 
(1 April 2012 to 31 March 2013) are reported below.
�is is the �rst �nancial settlement following the Company’s listing on the Hong Kong Stock Exchange in 
August 2012. Pursuant to the rules of the Hong Kong Stock Exchange, �nancial information is presented in 
accordance with International Financial Reporting Standards (IFRS).

F i n a n c i a l  H i g h l i g h t s

Financial Information
Revenue*1

Other income

Hall operating expenses

General and administrative expenses

Other operating expenses

Operating profit

Financial costs

Profit before tax

Income tax expense 

Net profit

FY Ended
March 2013

FY Ended
March 2012

Increase/
(decrease)

163,961

9,250

133,904

3,112

1,906

34,289

853

33,436

12,511

20,925

165,078

6,572

138,785

1,754

874

30,237

1,833

28,404

12,506

15,898

▲1,117

2,678

▲4,881

1,358

1,032

4,052

▲980

5,032

5

5,027

Gross pay-ins*1

Gross payouts

Revenue*1

929,158

765,197

163,961

908,309

743,231

165,078

20,849

21,966

▲1,117

Notes
The financial statements for the fiscal year ended March 
2012 were prepared based on the assumption that the 
DYNAM JAPAN HOLDINGS Group has been in existence 
since 1 April 2011.
*1 Starting with the current fiscal year, the method of 
recognizing and presenting revenues was changed from the 
gross method to the net method in consideration of 
International Financial Reporting Standards.

Consolidated Income Statement 

C o n s o l i d a t e d  F i n a n c i a l  S t a t e m e n t s

Dividends

(Unit: Million yen)

<Reference information>

Current assets

Fixed assets

Total assets

Current liabilities

Fixed liabilities

Share capital

Reserves

Net assets

FY Ended
March 2013

FY Ended
March 2012

Increase/
(decrease)

50,568

117,309

167,877

30,694

11,356

15,000

110,827

125,827

36,871

119,590

156,461

33,384

29,603

5,000

88,474

93,474

13,697

▲2,281

11,416

▲2,690

▲18,247

10,000

22,353

32,353

Consolidated Balance Sheet (Unit: Million yen)

Short-term borrowings

Long-term borrowings

Total interest-bearing liabilities

Total assets

FY Ended March 2013 FY Ended March 2012

1,258

4,325

5,583

167,877

0.7％

2.6％

3.3％

100.0％

1,654

21,583

23,237

156,461

1.1％

13.8％

14.9％

100.0％

Interest-Bearing Liabilities (Unit: Million yen)

Share capital

Reserves

Total net assets

Total assets

15,000

110,827

125,827

167,877

9.0％

66.0％

75.0％

100.0％

5,000

88,474

93,474

156,461

3.2％

56.5％

59.7％

100.0％

Equity Ratio (Unit: Million yen)

The Company paid a dividend of ¥9,657 
million, which is equal to 46.2% of the 
¥20,925 million in net profit reported.

¥7.25

¥13.00Annual dividend

¥5.75

Year-end
ividend

(December
17, 2012)

(June 26, 2013)

Dates in parentheses are dividend payment dates.

Interim dividend

Dividends
per share

Total
dividends

¥5,386
million

¥9,657
million

¥4,271
million

F o r  t h e  F i s c a l  Y e a r  E n d e d  M a r c h  2 0 1 3

¥163,961 million

Revenue was down slightly, but remained stable. 
Seven new halls were opened during the fiscal year, 
but the operation of low-cost games contributed to 
the slight decline in revenues.

Revenue

FY Ended March 2012 FY Ended March 2013

165,078 163,961

As a result of lower overall operating expenses, 
including pachinko and pachislot machine expenses, 
as well as advertising expenses, our operating profit 
was ¥34,289 million, up 13.4% from the previous fiscal 
year, and net profit was ¥20,925 million, up 31.6%.

Net pro�t

Net assets at the end of the fiscal year were ¥125,827 
million, and interest-bearing liabilities were down 
¥17,654 million from the end of the previous fiscal 
year. The Company’ s current financial position will 
allow it to continue paying stable dividends in the 
future, while opening new halls at a pace of 40 per 
year using its own funds.

Financial position

FY Ended March 2012 FY Ended March 2013

¥20,925 million
 (up 31.6% from the previous �scal year)

Financial Soundness Improving

Unit: million yen

Nearly flat

Profit up due to
lower expenses

Substantial decrease

Unit: million yen

Unit: million yen

FY Ended March 2012 FY Ended March 2013

15,898

20,925

5,583

23,237

Interest-Bearing Liabilities

FY Ended March 2013 FY Ended March 2012

Outlook for the DYNAM Group
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DYNAM Group Developments
F r o m  J a n u a r y  t o  J u n e  2 0 1 3

DYNAM sponsors
the bj-league
ALL-STAR GAME
2012-2013 in Tokyo

DYNAM Mie
Suzuka Hall opens

DYNAM
Mie Tsutakadyaya Hall opens

Kohei Sato appointed as an additional 
representative of the Company
Transition to a system of dual representative o�cers: 
Yoji Sato and Kohei Sato

DYNAM
Fukuoka Kurume
Hall opens

Dynam Hong Kong acquires all
shares of three overseas entities:
・Erin International Co., Ltd.
・Beijing G.E.O. Co�ee Co., Ltd.
・Rich-O Korea Co., Ltd.

US$35 million invested in Erin Town Project
in Ulan Bator, Mongolia
 (households and commercial facilities construction)

・DYNAM
   Shizuoka Kakegawa
   Hall opens
・DYNAM
   Yamagata Sagae
   Hall opens DYNAM holds FY 2013

entrance ceremony for 197 new employees

DYNAM
Ibaraki Hitachikita Hall opens

New site allows users to experience a 
virtual pachinko hall on a PC or other 
device via the Internet

DYNAM Virtual Experience
Page launched

Group reorganization
・�ree hall operating companies consolidated (Cabin Plaza Co., Ltd.)
・Four hall operations support companies consolidated 
  (DYNAM Business Support Co., Ltd.)

DYNAM invests US$35 million in
Macau gaming-related enterprise

Second annual general meeting held
・New president of DYNAM JAPAN
  HOLDINGS Co., Ltd. appointed
・Kohei Sato appointed 
  Chief Executive O�cer of 
  DYNAM JAPAN HOLDINGS Co., Ltd. 
  and Yoji Sato appointed 
  Chairman of the Board

Pachinko, living in the community
“Letter to Mom — in new employee training”
Scenes of actual new employee training were shot.

Broadcast of new corporate television commercial begins

DYNAM sponsors the bj-league 
2012-2013 season 
PLAYOFFS FINALS

Hong Kong local entity
Dynam Hong Kong Co., Ltd. 
established for investment in
businesses in Asian regions

Office established in Hong 
Kong’s United Centre

2
22
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5
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検索DYNAM Virtual 
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Feature

A look at the DYNAM Group’s hall 
opening strategy,

 its three business formats, 
and the latest halls to open.

Pachinko,
 living 
in the community

Wooden, 
low-cost

standard halls
Suburban
strategy

�ree Strategies Based on Chain Store Management
Opening Halls as a Foundation to Business

Features of DYNAM Group chain store management

1 2 3
�e newest halls being opened by the DYNAM Group right 
now are called DYNAM Yuttari Kan. �ese provide a recre-
ational space that is comfortable for anyone to enjoy.

These halls mainly offer 4 Yen pachinko and 20 Yen slots.

C h a r a c t e r i s t i c s  o f  O u r  N e w e s t  H a l l s

Rakuraku Pachinko System
(Personal System)
By eliminating ball trays, the 
halls offer a more spacious 
play space. The number of 
balls a player has is recorded 
on a card. Players don’ t have 
to touch the balls as often, 
which keeps their hands 
clean, and they are able to 
move from machine to ma-
chine with ease.

Convenience store-like
prize selection
Halls of fer  about 1,000 
prizes, with a focus on daily 
necessities.

Hall air quality

DYNAM 

DYNAM Yuttari Kan Mie Suzuka hall

Mainly offering 1 Yen pachinko and 5 Yen slots. In addition, these pachinko 
halls fundamentally change the traditional pachinko image. For example, 
the entire indoor area is nonsmoking for our customers’ health.

DYNAM Shinrai no Mori

Customers can enjoy playing inexpensively here, where the focus is on 1 Yen 
pachinko and 5 Yen slots.

DYNAM Yuttari Kan

The climate control equip-
ment has plasma cluster 
ion generators built in to 
keep the air clean in the 
hall. There are also trans-
parent partitions between 
machines to keep cigarette 
s m o k e  f r o m  d r i f t i n g  
towards other players.

The DYNAM Group’s Three Types of Halls

172 halls

147 halls

34 halls

Halls in Japan

362
As of

1 July 2013

*Other: Three Cabin Plaza halls, six YASUMI JIKAN halls

� e  D Y N A M  G r o u p  v i s i o n  i s  t o  r e f o r m  
pachinko games to create truly enjoyable and 
reliable popular entertainment. Following chain 
store management theory, we aim to practice 
thorough numbers-based hall management that 
the competition cannot imitate, and to pursue 
low-cost operations.
Our chain store management system has three 
features. First, our standard halls are made of 
wood and are inexpensive to build. Hall exteriors 
are simple and feature the warmth of wood, while 
t h e  h a l l  o � e r s  a n  o p e n - l o o k i n g  s p a c e .  A  
standardized design reduces the initial investment, 

for example by lowering construction costs and 
shortening the time needed to �nish.
Second, we are pursuing a suburban strategy, 
opening halls in areas with high population 
density but outside the city core. We are stepping 
up the pace of suburban openings rather than 
setting up halls in front of stations or in shopping 
districts, where land prices are high.
�ird, we are developing private brand (PB) 
machines.  We improve amusement for our 
c u s t o m e r s  b y  l i s t e n i n g  t o  t h e i r  n e e d s  a n d  
developing our own high quality and low cost 
products.

Development
of private

brand (PB)
machines
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DYNAM Mie
Suzuka Hall
 (Yuttari Kan)

Feature Pachinko, living in the community

Becoming a Business 
Needed by the Community
�e Mie Suzuka Hall Yuttari Kan opened in February 2013 
with the aim of becoming part of the local infrastructure. 
Store Manager Miyamoto discusses current undertakings at the new hall.

Close-up
File_01

Store Manager
(SM)

Masakazu
Miyamoto

Once each month, discussions are held with 
approximately 30 customers in the hall 
lounge. Store Manager Miyamoto started the 
discussions with the hope of raising customer 
satisfaction by listening directly to customer 
comments and opinions. The discussions 
have become an opportunity to learn about 
customer thoughts and things that employees 
may not notice, and Store Manager Miyamoto 
plans to continue holding the discussions in 
the future.

Raising customer satisfaction
through meetings

*1 SM (Store Manager)
*2 AM (Assistant Manager): There are multiple assistant managers at each hall to support the store manager.

I hope to provide 
enjoyment to even more 
customers.

Participating in the opening of the new Suzuka 
Hall was a once-in-a-lifetime opportunity. It was 
something I sought to take on the challenges of a 
job I had never experienced before.
A�er three and a half months of preparations, the 
new hall opened on 16 February 2013. During the 
opening ceremony, I said, “I will make every e�ort 
to make a hall that brings the enjoyment and fun of 
pachinko and pachislot to even more customers.” 
To achieve this, I am taking measures to make the 
Suzuka Hall the most energetic hall and the hall 
with the best customer service in all of Suzuka 
City. 
�e hall is currently patronized by large numbers 
of customers. �is means that there are only a small 
number of available machines at any given time. To 
ensure that all customers that come to the hall have 
a good experience, we immediately guide them to 
available machines. In addition, since the hall 
opened we have been holding monthly discussion 
meetings with customers to listen directly to their 
opinions and comments so we can achieve even 
higher levels of satisfaction. It is the customers who 
determine the quality of the hall. I want to listen to 
the honest comments of customers and use that 
information to improve our facilities and customer 
contacts.
As SM*1, I determine the overall direction and 

leave the implementation to the AM*2. I don’t say 
no to their suggestions. �e Suzuka Hall has a 
highly motivated AM and sta�, and I work to draw 
out their enthusiasm by engaging in close commu-
nications on a daily basis.
I am currently developing concepts such as 
presenting Suzuka-cha, a specialty tea product 
from Suzuka City, as a prize to support local public 
relations, and participating in volunteer activities 
once operations become settled. My aim is to 
undertake initiatives that will contribute to the 
local community and for the hall to become a 
presence that is needed by both the community 
and local residents.
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As he deals with customers, his friendly smile is valued by a wide range of age groups. 
He is passionate about using the customer’s perspective to create an even better hall.

Creating an even better hall 
from the customer’s perspective

DYNAM Mie
Suzuka Hall
 (Yuttari Kan)

Close-up
File_02

Sta� Member
(full-time employee)

Masashi
Murata

DYNAM Mie
Suzuka Hall
 (Yuttari Kan)

Close-up
File_03

Crew Member
 (locally-hired employee)

Yuko
Takaki

Emphasis on Greeting Customers with a Smile and Enthusiasm.
She greets customers with a smile and enthusiasm. 
She tackles the challenges of various jobs while emphasizing customer contact.

I’m happy when I feel sure 
a customer will come to the hall again.

I want to convey the appeal of 
DYNAM through contact 
with customers.

I’m happy when 
I feel sure a customer
will come to the
hall again.

Feature Pachinko, living in the community

In the hall, I try to see things from the customer’s 
perspective, and whenever I notice something, I 
attempt to improve it. Even in the case of the same 
equipment, di�erent sta� members will notice 
di�erent things, so we talk about the things that we 
notice and share information to make the hall even 
better. Something I pay particular attention to 
when interacting with customers is valuing the 
customers who are there. I make an e�ort not to 
neglect even a single customer and to provide total 
service from beginning to end. I believe that 
repeatedly engaging in this type conduct will 
enhance customer satisfaction.
Until now, I’ve had only individual relationships 

with local customers, but I hope to become more 
involved through my work. When the Suzuka hall 
begins volunteer activities in the future, I hope to 
actively participate, to communicate with local 
residents, and to increase their understanding of 
DYNAM. I believe it is necessary to take careful 
action in order to convey the appeal of the 
company through our contacts with customers.
I was recently fortunate to participate in the open-
ing of the Suzuka hall and to learn about the 
process of creating a new hall. Someday, I hope to 
participate in opening a new hall as the store 
manager.

Engaging in customer contact in the way of I imag-
ined, including chatting pleasantly with customers 
and meeting various people, has given my work 
signi�cance. During my initial training, I was told 
that greeting customers with a smile and enthusi-
asm was extremely important, and I worked to put 
this into practice, not only when I deal with 
customers but at other times as well.
What I concentrate on when dealing with custom-
ers is creating an atmosphere that facilitates 
conversation. When I sense that a customer wants 
me to listen, I respond to this as much as possible. 
When a customer comes to me saying that they 
were unable to win at the game, I ask about the 

speci�c circumstances and sympathize with their 
feelings. I feel extremely happy when a customer 
says “�ank you” when receiving prizes and feel 
that they are certain to come to the hall again.
Some of the positive features of DYNAM include 
its vacation program and insurance bene�ts. I’m 
given the opportunity to work in various jobs, 
including in the hall, at the counter, and stocking 
items, and I’m even able to come up with new ideas 
that I propose. I still have a lot to learn, but I hope 
to make continuous advances and contribute to 
the hall.
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Ibaraki Shimbun
Kitasorachi Shimbun
Fuji Sankei Business i.
Fukushima Minpo
Fukushima Minyu
Fukushima Minpo
Fukushima Minyu
Kumamoto Nichinichi Shimbun
Fuji Sankei Business i.
Nikkan Kogyo Shimbun 
Fuji Sankei Business i.
Nihon Securities Journal 
Tomakomai Minpo
Nikkan Kogyo Shimbun
Fuji Sankei Business i.
Nihon Securities Journal

No-Smoking Wave Hits Pachinko Halls
DYNAM Donates Toys to Social Welfare Council
New DYNAM Hall Features Enhanced Soundproo�ng and Separation of Smoking and Non-Smoking Areas
Tokyo DYNAM Donates Toys and Daily Use Goods to Koriyama Social Welfare Council
DYNAM Donates Toys and Daily Use Goods to ASIW (Association for Social Insurance and Welfare)
DYNAM Donates More than ¥12.93 Million to Prefecture
DYNAM Donates ¥12.93 Million to Prefecture for Recovery Support
Social Trends: Graying Population and Low Birth Rate, 1 Yen Pachinko
DYNAM New Employee Ceremony Instills Sense of Commitment
Cyber Solutions Cloud-based Email System Introduced to Pachinko Halls
DYNAM Sponsors Professional Basketball “bj-league” for Fourth Consecutive Year
DYNAM JAPAN HOLDINGS’ Net Pro�t up 31%
Customer Segments Changing for Karaoke, Amusement Arcade, and Pachinko
Kohei Sato Appointed New President of the DYNAM JAPAN HOLDINGS
Chief Executive O�cer Changes at DYNAM JAPAN HOLDINGS
Net Pro�t for the Year up More �an 31%: First Financial Results a�er Hong Kong Listing Announced

23 December 2012
27 February 2013
16 March 2013
28 March 2013
29 March 2013
10 April 2013
10 April 2013
10 April 2013
13 April 2013
18 April 2013
23 May 2013
30 May 2013
26 June 2013
27 June 2013
29 June 2013
1 July 2013

Media Article content (headline)Date

Reproduced
from the
23 December 2012
Ibaraki Shimbun

Reproduced from the 16 March 2013 Fuji Sankei Business i.

Reproduced from the 10 April 2013
Kumamoto Nichinichi Shimbun

Main News Articles 
concerning 

DYNAM Group 
in the Past 
Six Months

We established an inquiry desk for customers and
 strive to re�ect valuable customer opinions 

and requests in our services.

don’t like it when a smoker sits next 
to me, but if I use a facemask, I can 

avoid the smoke to some degree, and 
pachinko halls are about the only places 
that still allow smoking, so I just have to 
accept it. �e attitude of the employees is 
good, and the female sta� at the service 
counter always have a nice smile for me. 
It’s comfortable and I can relax there. 
DYNAM really is the best.

Hall Environment

                  
   ustomer　　omments

y grandfather has become more 
active recently. It’s because a 

DYNAM hall opened and he started 
going there. He seems to really enjoy the 
time he spends there, so I decided to go 
with him. He had a great time showing me 
around. We went to a nearby noodle shop 
for dinner, and when we came back, there 
were washcloths on the pachinko machine 
waiting for us. I work in a restaurant, and I 
was touched by this thoughtfulness. I felt 
that this level of service is positive, and that 
I understood why my grandfather had 
become more energetic. I too will be going 
to DYNAM from now on.

Service

M I

play pachinko while in a wheelchair. I 
have one request: When I enter the 

hall from the street, there is a grade di�er-
ence of 1 to 2 cm, and I would like the 
surface to be leveled. I’m able to get over 
the grade di�erence with assistance, but 
my wheelchair feels unsteady, and at 
times I feel that it’s not safe. �is may be 
asking too much, but it would also be 
good to have protection from the rain 
over the route I take outside the hall.

Exterior Environment

I

would like more pachislot machine 
“xxxx” installed. With just a single 

machine, it’s hard to get the opportunity 
to play. A hall nearby recently installed 
that machine as well, but if possible I 
would like to play at DYNAM. �e 
atmosphere is good, and I can relax there.

Machines

I
D Y N A M  G r o u p  

C C NEWS ARTICLES

AS
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DYNAM Group halls throughout Japan actively engage in activities that will lead to regional
development through collaboration and cooperation with local communities.

Social Contribution Activities

DYNAM halls throughout Japan collected pachinko balls and tokens from cooperating customers 
from 1 October 2012 to 28 February 2013 and donated a total of ¥38,814,235 divided equally to three 
prefectures for recovery and restoration projects following the Great East Japan Earthquake.

Community Programs Nationwide

38.81 Million Yen Donated

Iwate
Prefecture

Miyagi
Prefecture

Fukushima
Prefecture

¥12,938,078 ¥12,938,078 ¥12,938,079 Donated funds were provided to 
the Iwate Prefecture Health and 
Welfare Bureau

A  m a n p o w e r  s h o r t a g e  s t i l l  e x i s t s  i n  t h e  
disaster-stricken areas. �e Company is actively 
encouraging employees to volunteer including 
the creation of program to pay travel and lodging 
expenses during their participation in volunteer 
activities.

Encouraging Volunteerism

975

Total number
of volunteers: 

DYNAM employees participated in 
the “Sakura Line311” volunteer 
tree planting program held in 
Rikuzentakata City, Iwate Prefec-
ture on March 9.

Working toward recovery together 
with people in the disaster-stricken 
areas.

Providing Emotional Support to People A�ected by the Earthquake

A mochi making event was held at 
the Children’s Hall in Kesennuma 
City, Miyagi Prefecture on February 
16. Local children eagerly awaited 
the start of activities from the morn-
ing of the event. (Kesennuma hall)

A barbecue event was held at a tem-
porary housing facility in Natori City, 
Miyagi Prefecture on June 9. The par-
ticipants enjoyed a meal while engag-
ing in pleasant conversation. (Miyagi 
Natori Mitazono hall)

D Y N A M  G r o u p  s o c i a l  c o n t r i b u t i o n  
programs are discussed on a blog.

A bloodmobile was invited to conduct a 
blood drive in the parking lot on April 
18. Both hall staff members and cus-
tomers donated blood. (Yasugi hall)

Support for Blood Drive

Prizes handled by the hall (toys, cooking 
implements, etc.) were donated on Feb-
ruary 22 to the Uki Council of Social 
Welfare so they could be used by people 
in need. (Matsubashi hall)

Toys and Other Items Donated to Association
for Social Insurance and Welfare

DYNAM halls engage in a wide range of community-based
programs according to local circumstances and needs.

On May 12, the hall parking lot was 
offered as a pet adoption site in coop-
eration with Nasu Animal Club (NPO). 
(Tochigi Sakura hall)

Support for Finding Families for Pets

DYNAM employees participated in a 
cleanup program at the Omigawa 
Joyama Park on May 3 and had the 
opportunity to interact with local resi-
dents. (Chiba Omigawa hall)

Community Interaction 
through a Cleanup Program

http://dynam.typepad.jp/dynamblog/

DYNAM Group Social Contribution Blog

On May 10,DYNAM employees partici-
pated in the Arakawa Ward municipal 
beautification program, “Flower Bed in 
the Town”. (Nishi-Nippori hall)

Flowers Planted in the Town

(as of January 31)

Great East Japan Earthquake Recovery Support
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Customer service desk

Landowner service desk Development Division,DYNAM Business Support Co., Ltd.  
(responsible for asset management)  03-3826-5285

Invitation for New Store Site Development Division,DYNAM Business Support Co., Ltd.  03-3826-5283 

Inquiries concerning the content or distribution of the DYNAM Group Journal
Information Management Division,DYNAM Co., Ltd.  03-3802-8224

Contact information

01Vol.�e newsletter to create a closer relationship between DYNAM Group and its “partners in trust”O v e r v i e w  o f  t h e  D Y N A M  G r o u p
DYNAM JAPAN HOLDINGS Co., Ltd.

Holding company that specifies future business strategies
and provides management guidance

Pachinko Hall Business

DYNAM Co., Ltd.

Other Businesses

DYNAM Business Support Co., Ltd.

Erin International Co., Ltd.

Beijing G.E.O. Coffee Co., Ltd.

Rich-O Korea Co., Ltd.

As of 1 July 2013

Dynam Hong Kong Co., Ltd.

Cabin Plaza Co., Ltd.

Shinrainomori Co., Ltd.

Kanto Daido Selling Co., Ltd.
Game machine sales

Investment to the business in Asia

Company for mainly providing one-stop 
services including international transportation 
and so on in Ulan Bator, Mongolia
*The necessary procedures under Mongolian 
law currently being undertaken.

Company for roasting coffee beans 
based in Beijing, China

Company for selling LED monitors in 
Seoul, South Korea

Pachinko hall management (353 halls, the largest number in Japan)

Pachinko hall management (9 halls)

The general trading company of game 
machines (PB development, information 
provision, intermediation), advertising 
agency, real estate management and 
brokerage services of company housing, 
and outsourcing of operations related to 
the calculation of wages and accounting.

Business support to Shinrainomori 
Group companies

D Y N A M  G r o u p  

Pachinko, 
living
in the community
Aiming to create local infrastructure

Summer
2013

Journal 

Customer Service,DYNAM Co., Ltd.  0120-887-351
Please contact if you have any comments or requests concerning hall services.

Please contact if any contractual changes are made such as changes of landowner or address.

Please contact if you know of any land, buildings, shopping centers, or vacant lots that may be available.




